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By Jeffrey C. King

Welcome to the Spring edition 
of MESSAGE. It is intended 
to be inclusive and respectful 

of the diversity that exists within our 
Los Angeles Black and Black LGBTQ 
community. We hope that you will join 
us as we upgrade to the next levels of 
our evolution.

Here we are, one quarter of 2017 
already completed, and I must say it 
has been quite a ride. The beauty of 
this ride is that In The Meantime is in 
the driver’s seat. As a tenured service 
provider, we continue to co-create 
with the divine a plan that elevates 
our community to the upgraded, next 
level of our collective evolution. We 
are a part of the solution. With a solid 
commitment from our board of direc-
tors, funders and allies, we intend to 
make 2017 a year to remember. 

It is with great pleasure that we 
publicly commit ourselves to being 
better than we were last year. As a 
public entity, we find our greatest 
competition with ourselves (ITMT). As 
a leader I ask myself each day, how 
can I be better than yesterday? How 
can I be a better person, better leader, 
better brother, better advocate, bet-
ter facilitator, better employer, better 
businessman and a better reflection 
of the God within me?

The deeper I delve into the grass 
roots of our community and our 
culture as Black people and Black 
LGBTQ people, I find that I am fueled 
and guided by the lights of those 
who have come before us. There are 
lessons that they have left behind to 
assist us in our journey forward. I pull 
from the wisdom of ITMT’s elders who 
are living well into their 70s and 80s to 
weigh in on important organizational 
and programmatic decisions. And I 
am guided—sometimes gently and 
other times kicking and screaming—
by our youth to remain relevant and in 
tune with the complex realities of the 
world that they must now maneuver 
though. It is a different time and our 
strategies must reflect the complex 
and multilayered issues of the day. 
Our solutions must be fortified by 
the contributions and leadership that 
younger people will bring to the table. 

This year our programming is 
reflective of our continued probes that 
ask: What is needed? Our task is to 
respond with the most appropriate 
answer and effective solutions. It was 
our intention in 2016 to stay close to 
the roots of our community to be able 
to formulate remedies for today. 

 

Jeffrey C. King is Founder and Executive 
Director of In The Meantime Men’s Group, 
Inc.
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By Jayce Baron
 

Coming of age is an empirical 
adventure from which no adult 
is exempt. In some spaces 

the issues we face are similar, but 
expand to a plethora of different 
degrees rooting from environment, 
economic class, genealogy, race, 
religion and more. From the LGBTQ 
community becoming a social 
mainstream sensation to pronouns 
slowly becoming part of a formal 
introduction, the spectrum of gender 
and sexuality seems to expand to 
another level of righteous identity. As 
bold as today’s generation is, many of 
us are ill-informed of the headmasters 
who boldly spoke their truth for us to 
live so comfortably. Chandi Moore 
has not only been living in her ever-
evolving truth for decades, but she 
has also dedicated her time and 
energy to guiding humans based on 
personal life experiences and crucial 
lessons. 

As a trans woman of color, 
Chandi Moore has seen firsthand the 
development of personal identity and 
levels in the LGBTQ+ community. 

“At one time I identified as a 
transexual, but we didn’t have all the 
labels when I was growing up and 
coming into who I am. The younger 

generation has something called 
gender non-conforming, which allows 
them to figure it out as they go along,” 
says Chandi. “Something like that 
wasn’t around… you were either a boy 
or a girl.”

The LGBTQ acronym seems to 
grow every time you log into Face-
book, making it easier for today’s 
generation to have options and feel 
comfortable with labels with which 
they can identify. Coming from an era 
when the identity spectrum was not 
as vast, Moore believes youth today 
have it easier than she could have 
ever imagined. Even the term “queer” 
allows people to not pigeonhole 
themselves to an address they do not 
necessarily agree with. Trying to fit 
in can be a challenge to anyone, but 
Chandi wants us to remember that it 
costs nothing to be a decent human 
being, and that is all the community 
wants. 

“Anyone who is deciding to 
transition needs to know that the road 
is not going to be easy. You’re going 
to lose a few people along the way, 
but you will be able to build a bond 
with a new family you’re able to create 
and receive all the nurturing that you 
need to keep you encouraged to live 
your life. Leave that door cracked a 
bit for those who you love… anything 

By Jayce Baron Chandi Moore
‘I Am Cait’ Reality Star  

Has Seen Firsthand the Development  
of LGBTQ Personal Identity
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is possible when you give people the 
time and space to embrace the things 
that are unfamiliar to them in the 
moment.”

Embracing the new wave 
movement of gender identity, 
this health educator has put 

her own twist on it and goes by the 
pronoun “Beyoncé.” In addition 
to being a community advocate, 
HIV tester and ambassador for the 
Elizabeth Taylor AIDS Foundation, she 
also made her entertainment debut on 
curious TV screens around the globe. 

“I was the only Black trans 
woman on the I Am Cait reality show,” 
mentions Moore. “My experience on 
the show has been amazing. It was 
one of those things that just fell out of 
the sky… I still don’t know how they 
found me, but I’m glad they did.”

On the E! hit show, Chandi was 
able to be herself and felt the love 
from across the world. One highlight 
was her own mother coming on the 
show, making it visible to society that 
there are families who accept their 
trans children. As a trans woman of 
color, she was given the international 
platform to address issues in the trans 
community that come with being 
double-marginalized. Just like other 
subcultures, individual experiences 
vary. 

“…It was about helping Cait un-
derstand that the stakes are very high 
around being homeless, doing surviv-
al sex work, being murdered or even 
contracting HIV for trans women of 
color. This is the reality we face each 
day. This is the message I wanted her 
to receive,” recounts Chandi. 

The show addressed other topics 
as well. A misunderstanding in the 
mainstream community is the differ-
ence between a drag queen and a 
trans woman. Drag is a costume and 
a job while being trans is an identity 
that is lived every day. One of the 
most memorable moments of I Am 
Cait was an extravagant performance 
as her alter-ego Chandelier. 

“First off, I came up with every 
excuse in the book to not do that 
initial performance,” says Chandi. 
“Once I got over that hurdle, I realized 
that I was totally comfortable being 
that person Chandelier is… who I was 
on the inside, but trying to find a way 
to navigate is what always had me 
stuck in limbo. It totally changed the 
dynamic of my friendships at the time 
because no one understood what the 
trans thing was about…”

Chandi’s father told her: “If you’re 
ashamed of what you’re doing, then 
you shouldn’t be doing it.” This helped 
force her to come into her identity. 
She was not ashamed at all; she was 
trying to be respectful.

“After processing all of that, I 
decided this is me. I am Chandelier.” 

Off camera, Chandi Moore has 
dedicated her life to informing 
people and having a personal 

hand in the very epidemics she 
helped Caitlyn Jenner get a grasp 
on. Depending on the day, she can 
be found running to a support group, 
doing STI testing or taking a young 
person to an appointment. She is still 
pursuing acting and modeling and 
wants to maximize her platform for 
educating people about HIV, trans 
issues and more.

From television to personally 
helping the community, Chandi’s 
resume is forever growing in a 
multitude of industries. Her journey 
thus far has not stopped her from 
conquering anything personally and 
professionally that comes her way. 
As times change, so does she with 
her own sense of fiery style. With a 
hint from her idol Beyoncé, Chandi 
plans to leave the world with the 
message: “That I gave it my all, did 
my best. Brought someone some 
happiness...I was here.”

Jayce Baron of Kiss & Tell Networks can 
be reached at info@jaycebaron.com. His 
websites are jaycebaron.com and katnet-
works.com.

2146
The West Adams

Group

All
Fellowships
12 Step
Recovery Meeting
1 Hour 
Speaker/Participation Meeting

2146 W. Adams Blvd.
Los Angeles, CA 90018
On-site Parking

Every Saturday
11:30 a.m.-12:30 p.m.
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By Victor Yates

The text in a novel cannot just exist on 
the page. The greatest stories exist 
above the page, and the characters must 

have a beating heart. For both to happen, the 
writer has to force breath into the words and 
the lungs of the characters. The same can 
be said about movies (the greatest films 
exist above the screen).

Nathan Hale Williams mas-
tered that technique with his 
film 90 Days, a layered 
love story with the 
goal of reducing HIV 
stigma. 

A friend of 
Williams’ who 
was infected and 
committed suicide 
inspired the script. 
Williams wrote the 
script after a con-
versation with his 
mother, in which 
she reminded 
him of his goal 
to work on more 
personal stories 
to balance out his 
work telling other 
people’s stories.

After finish-
ing the final edit, 
he emailed it 
to actress and 
director Jennia 

Fredrique, who is best known for play-
ing Brandy on the series Noah’s Arc. 
Fredrique saw the text above the page 
and immediately responded with his 
desire to direct the project. Williams 
and Fredrique co-directed the film.

The title comes from a love and 
relationship column Williams wrote 
in Essence magazine. In the column, 
he provided readers with advice 
to deepen their connections in a 
relatable tone. Several of his rules 
were breakable, but one was not. He 
believed that couples should wait 
90 days before engaging in sexual 
intercourse.

The film opens on the 91st 
day of Jessica and Taylor’s 
relationship in a splash of blues. 

The color blue saturates the movie 
and creates a rich visual story, yet 
forms a line that forebodes trouble. 
Although the film is just 20 minutes 
long, it documents the nuances of 
a new relationship, Black identity, 
Black womanhood, friendship, the 
mother-son relationship and how a 
couple negotiates waiting to have sex. 
What the movie excels at is exposing 
the anguish, the loss of privacy, 
being vulnerable and the self-blame 
associated with someone who is 
positive, and it achieves this in an 
organic and delicate way.

“The point of the film is to say 
love is greater than anything, includ-
ing HIV,” said Williams. “Going in, 
people think they know what it’s 
about in the first half of the film. Most 
films surrounding HIV and AIDS are 
grim and dark, and this one is not. We 
approached the subject matter this 
way because we are coming from a 
place of love.”

Teyonah Parris (from Dear White 
People and Chi-raq) and Nic Few 
(from Go On and The DL Chronicles) 
immersed themselves in the roles 
of Jessica and Taylor. Along with 
the supporting cast, which includes 
Pauletta Washington (the legendary 
actress and Denzel Washington’s wife) 

and Rodney Chester (from Noah’s 
Arc), they force the audience to feel 
invested in their lives. The last three 
minutes of the film hit the audience 
members with an unexpected blow to 
the chest, leaving them gasping for air.

“The conversation about HIV has 
disappeared from the public dialogue. 
Black people are consistently being 
infected at disproportionate rates 
than any other population,” explained 
Williams. “I wanted to write a film that 
brought the conversation back to 
the center, and also updated people 
on information on where the virus 
stands. One of the biggest impedi-
ments to treatment is stigma. When 
people get cancer, they get sympathy 
cards. When people get HIV, they get 
branded with three letters. I wanted to 
change that.”

Visit www.90daysthefilm.com to 
see where you can watch the film.

Victor Yates is a writer, editor and writing 
workshop instructor whose debut novel, 
A Love Like Blood, was recently released 
by Hillmont Press. His website is victory-
ates.wordpress.com. You can follow him @
writervicyates. 

Nathan Hale 
Williams
A Conversation with 
the Writer and Co-Director 
of ‘90 Days’
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By Jeffrey C. King
 

Black Gay Men’s Wellness 
Month was created in August 
of 2014 by In The Meantime 

Men’s Group to bring attention to the 
importance of Black gay men’s health 
and to empower Black gay men to 
take charge of their own well-being 
through sustained healthy lifestyle 
choices. 

This month-long focus calls for 
individuals, organizations and policy 
makers to direct their collective 
attention and resources to Black 
gay men’s disease prevention, while 
encouraging early detection and 
treatment of health-related issues.

Black Gay Men’s Wellness Month 
is a focal point to help reinvigorate 
our movement to develop and sustain 
healthier communities around the 
country and ultimately the world. 
Today, more than 120 local and 
national organizations and institutions 
have signed on to endorse Black Gay 
Men’s Wellness Month. 

We live in a complex society 
where we as Black gay 
men are being called and 

challenged to stand up to issues 
including racism, homophobia, 
stigma, HIV, the impact of social 

media on dating and partner 
selection, healthcare reform, rising 
rates of unaffordable housing, 
unemployment and managing our 
financial security, aging and our 
mental, emotional, spiritual and 
physical wellbeing. The list goes on.

This year’s Black Gay Men’s 
Wellness Month theme is “We Are 
Family, Together We Are Made 
Stronger” and is inspired by the 
expressed needs of men that we 
encounter locally and nationally 
seeking help in gaining and 
maintaining their balance. Without a 
plan and sincere support, the reality 
of surviving this balancing act can be 
more than challenging. 

This year In The Meantime will 
kick off Black Gay Men’s Wellness 
Month with an opening reception 
followed by a series of community 
cultural, empowerment and 
educational forums and a closing 
celebration party. 

Join In The Meantime during 
the month of August to help us 
improve the health of Black gay men 
everywhere. Together we are made 
stronger.

 

Jeffrey C. King is Founder and Executive 
Director of In The Meantime Men’s Group, 
Inc.

Black Gay Men’s 
Wellness Month

We Are Family 
Together We Are Made Stronger
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By Jayce Baron
 

Technology increasingly 
determines the way we live 
our lives. From business 

to relationships, the continuous 
advancements to simplify everyday 
life play a major role in where we 
land on the spectrum of success. 
Power couple Octavius and Jamal 
Terry-Sims have not only continued to 
master marriage in the millennium as 
Grammy-wed trailblazers for equality, 
but also as business partners who 
have created a global impact in 
fashion, entertainment and the arts. 
We sat down for a chat to find out 
their thoughts on what it takes to 
make it in love and romance in today’s 
media-powered culture. 

“My best advice would be to 
actually put down the cell phones and 
make a human connection first before 
a texting connection,” says Jamal. 

Between Tinder, Ok Cupid, 
Jack’d and now even Facebook, 
face-to-face human interaction is at 
an all time low. Instead of finding the 
courage to talk to someone at a local 
coffee shop or nightclub in Los Ange-
les, we swipe left and right building a 
collection of digital conversations that 
will more than likely go nowhere. Still, 
today’s oversaturated access to a 
variety of potential lovers leaves room 
for transparency. 

Octavius 
and Jamal  

Terry-Sims
Mastering the Fine Art  

of Marriage and Business

“Today, in an age where there’s 
so many dating apps, each individual 
that’s dating should be open and hon-
est about exactly what they want from 
each other,” says Octavius. “That 
meaning, are they looking for mar-
riage? Are they looking for dates? Are 
they looking for just a hook up?”

Jamal always envisioned him-
self standing in front of a man on the 
day of his wedding, even as a kid far 
before same-sex marriage was legal 
in the U.S. Like many queer young 
boys and girls, Octavius knew he was 
different; but growing up he only saw 

men and women getting married, and 
he lost hope in his dream. After gen-
erations of fighting for equality, the 
two publicly wed in front of millions at 
the 2014 Grammys in Los Angeles, of-
ficiated by their friend Queen Latifah. 
Not only was this a beautiful depiction 
of love, but it was also a resilient act 
of courage for all. 

“Now that it’s legal, I really don’t 
care if society accepts me being mar-
ried, or gay marriage in general,” says 
Jamal. “Like Whoopi Goldberg says, 
‘If you’re against gay marriage, then 
don’t marry a gay person.’ I think we 
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all should have equal rights.” 
 “Today, I’m glad I am married so 

I can show other little kids like me that 
it is possible, and to put brown faces 
with that as well,” says Octavius.

Their televised I do’s also ignited 
a thriving and continuously develop-
ing business venture. The couple’s 
custom luxury tuxedo line, Groom 
Official, has been worn by celebrities 
from Ray J to Tarell Octavian of Best 
Picture Oscar winner Moonlight at the 
2017 Academy Awards. 

“Ever since we got married on 
the Grammys it became a dream of 
mine to provide other men who were 
getting married to men, or just men 
in general, with another option that 
would be synonymous to swimming, 
having a wedding dress and being 
able to hand out an heirloom to their 
kids.”

The initial vision of the brand was 
to create a company that would 
make the grooms feel special 

on their special day. It obviously has 
turned into a bigger vision which 
incorporates red carpets and special 
events. Just like any start up or 
forefront of a new business, not only 
time and energy goes into a lucrative 
project, but usually personal finances 
as well. Both said that the financial 
burden has been their least favorite 

part; however, they said at the end of 
the day they have the power to make 
their own personal decisions and have 
control of the outcome. 

The future for Groom is develop-
ing into a lifestyle brand, like Vera 
Wang and Tom Ford, in which they not 
only provide tuxedos, but also acces-
sories, lines for women and kids and 
a pet line. Eventually, they see Groom 
Official in their own brick-and-mortar 
store starting here in Los Angeles, 
and eventually expanding to Chicago, 
Atlanta, New York and Miami. 

“My favorite part of the journey 
is being able to see the men’s faces 
when they actually put on what is 
sometimes their very first custom 
tuxedo,” says Octavius. “Also, I love 
getting a response from their soon-to-
be spouse.”

Just like any other strong inde-
pendent men in business, the two 
have their fair share of different takes 
on running a prosperous growing 
company. 

“Biggest pet peeve would defi-
nitely have to be creative differences. 
Octavius has a saying about trusting 
his ‘warm and fuzzy,’ and I don’t know 
what the hell a warm and fuzzy is,” 
jokes Jamal. 

“Although my husband considers 
himself a creative person, one of my 
biggest pet peeves is when he thinks 
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he understands my world more than I 
do,” rebuts Octavius.

In today’s age, especially in the 
gay entertainment community, we see 
a lot of competition and not enough 
effort to promote and support each 
other. It could be the fearful residue 
of the 2008 recession or our culture’s 
continuous desire to “throw shade,” 
but there seems to be a disconnect 
when it comes to wanting to open 
doors for other Black gay men trying 
to build a brand from scratch. 

“I think everyone today is so con-
sumed in their own private affairs, we 
sometimes lose track and forget about 
others that are trying to do the same 
thing and lending them the information 
needed to get there,” says Jamal.

“The new social aspect of social 
media is just the opposite. I think 
this is the reason why we don’t have 
enough people actually out there 
interacting and being social and being 
more of a guidance to not only rela-
tionships, but people in the industry 
as well,” explains Octavius.

All in all, behind the cameras, 
#RelationshipGoals Instagram posts, 
celebrity galas and long days in the 
office, the Terry-Sims are a normal 

loving couple. With 10 years of friend-
ship at the core of their relationship, 
and the title “best friends,” they’ve 
built an organic, unbreakable bond 
that is clear to anyone who pays 
attention. The genuine laughs and 
authentic interest in each other’s well 
being have made them the affluent 
individuals and the coveted pack-
aged deal that they are. Inevitably, as 
the initial goosebumps and butter-
flies fade, couples sometimes take 
for granted after so many years that 
friendship keeps them together. But 
not these two.

Still, what normal couple wouldn’t 
get on each other’s nerves here and 
there? 

“We get tired of each other all of 
the time, but the important thing is 
that we constantly remind ourselves 
that we wouldn’t want to be without 
each other,” says Jamal.

“I’m actually tired of him right 
now doing this interview!,” Octavius 
playfully jokes.

Jayce Baron of Kiss & Tell Networks can 
be reached at info@jaycebaron.com. His 
websites are jaycebaron.com and katnet-
works.com.
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By Greg Wilson
 

With a name like Deep Dic, 
it’s hard not to want to dig 
deeper and truly get to know 

what this L.A. native is all about. If 
you were to watch one of his many 
popular scenes, it would surprise you 
to know that in his everyday life Kizzy 
Washington is actually a fashion-
forward, reserved entrepreneur who 
wants to be known for more than just 
his amazing, deep sex.

Known as creative and innovative, 
and unmistakable with his European 
walk, Kizzy has also been known for 
his prominent role in the House and 
Ballroom community. He’s a person 
who seems to master whatever he 
decides to pursue, and some may be 
surprised to know that porn wasn’t his 
original career choice. 

Long ago, Kizzy was featured 
on a sex video and it was difficult for 
him. At the time money was a factor, 
and he resorted to what he knew 
he did extremely well to make some 
money. It took a lot of bravery for 
him to be seen this way. The hardest 
parts, initially, were judgment, shame 
and fear of his family finding out. 
Family has always been important to 
him. At 21 years old Kizzy’s mother 
passed away, and it has strongly 
impacted his life. He still recalls the 
important words she once told him: 
“Regardless of how people see you, 
yes, they may say stuff, who knows 

how they may feel about you or how 
much they might judge you. All you 
have to remember is that the two 
most impotant relationships in your 
life are with God and Me. As long as 
you know you got us, our love and 
undying support, you don’t have to 
worry about anyone else.”

Kizzy has many irons in the fire. 
“You are going to see, I’m every-
where,” he says. 

Not only is he being featured in 
magazines, at premiere events and 
of course in the hottest porn, but 
he will also be launching his sex toy 
line that will start with a Deep Dicc 
molded dildo. Finally, the world will 
know how deep his ‘D’ can go. Kizzy 
is also fearlessly in pursuit of building 
his brand and getting his business 
license so that he can eventually open 
up his own all-Black gay male strip 
club.  

About sex, Kizzy is very open and 
honest about his challenges when it 
comes to dating. He says it can be 
hard because many times people 
don’t want to be with someone who’s 
already been consistently seen by 
the world. Some may even feel that 
there’s nothing left for them, and in a 
relationship people want to feel that 
their partner only belongs to them. 
Kizzy wants to have an opportunity 
to be seen as a person and not just 
for his sex, because he’s much more 
than that. He explains that in dating, 
he feels like he is pursued because he 

Deep Dicc
Porn Star Says,  

‘I Am More Than Just My Sex’
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is simply a fantasy. He is committed 
to keeping his focus on his money 
and not getting side-tracked by the 
industry.

It’s important to be able to 
separate business from reality 
(intimacy), says Kizzy. “Work is work… 
you know, there may even be times 
you’ll get caught up with certain porn 
stars. You have to look at it like it’s a 
business. I’m single right now, so if 
those situations come about, I have to 
be clear and separate it,” he explains. 
“When being intimate with someone, 
it feels different. You don’t have many 
people in the room with you, cameras 
pointing, producers yelling “cut!,” or 
having to redo scenes; you actually 
have a chance to be in the moment 
and allow it to flow naturally. That 
makes it easy to separate.”

Kizzy explains how the name 
Deep Dicc came about. His boy (and 
fellow pornstar friend) Slim Thug was 
helping out behind the scenes when 

Deep Dicc 
was doing 

his very 
first film 
for Raw 

Strokes 
in 
2009. 
While 

Kizzy was in the middle of his scene, 
the guy he was having sex with kept 
saying how deep his dick was go-
ing, and how much he wanted more 
of that deep dick. It was a fitting 
description for Kizzy, and the name 
stuck. 

“A challenge for me is when I see 
these young boys/guys look at this 
industry as a fantasy for them,” Kizzy 
says when asked about the impact he 
wants to make and the example he 
is setting for the younger generation. 
“They want to jump in head first not 
realizing that they need to have a 
plan. This is not an industry that you 
are meant to do for the remainder 
of life. It also isn’t for everyone. It’s 
important to have a vision and a 
plan for the future, and this is only 
a platform to launch it off of,” he 
explains. 

“I love what I do, but I also see 
what my possibilities are and I won’t 
stop here. There’s definitely more 
to life than just getting fucked on 
camera. You got to also know how 
to stay on track with your goals and 
always remain a good person. You 
can’t let the fame get to you. I want 
my legacy to be that I am one person 
that not only came from the ballroom 
scene and also the porn industry, but 
I always gave back and invested in the 
betterment of my community. I want 
to show people and be an example 

that anything is possible. I will be a 
millionaire and a business owner.”

Beyond what you can 
see on his videos, this 
is Kizzy ‘Deep Dicc’ 

Washington, when the camera 
is not on: A smart, funny, 
charming and loving person 
who just happens to enjoy 
allowing his Dick to go Deep. 
You thought you knew, but 
you had no idea…until now.

Greg Wilson is the author of 
Metamorphosis of a Heart. 
He can be reached at 
gdubbwilson@gmail.com

THE REDLINE
131 E. 6th St.

Downtown LA 90014

It's Black Pride
@ The Redline

In The Meantime’s Annual Pre-Pride Celebration
DJ • DANCING • LIVE ENTERTAINMENT • SEXY DANCERS

COMPLIMENTARY CHAMPAGNE BAR • DOOR PRIZES

SAT
06-24-17
5-9 PM

Free Admission
CALIFORNIA CHIC 

ATTIRE 
REQUESTED

Special Performance by
Sampson McCormick

Comedian



In The Meantime Men’s Group
The Premiere Organization for Black Gay Men in Los Angeles

inthemeantimemen.org
2146 W. Adams Blvd., Los Angeles, California 90018
323-733-4868 Office, 818-441-1216 Testing Hotline

PROGRAMS & SERVICES: Yoga and Meditation • Holistic Wellness Clinics • 
12 Step Recovery Meeting • A Visit from The Doctor/General Health Education/
Medical Updates • Mylife Mystyle Health Education (Three Empowerment Sessions) 
• The NIA (Purpose) Health Education (Three Empowerment Sessions) • Brothers 
Reaching Brothers Weekly Social Discussion Group • MENtorship: Mentorship 
Initiative • BoiRevolution Youth Initiative • The 50+ Social Support • HIV Testing/
STD Screening Linkage • Case Management • Community Outreach/Condom 
Distribution • Game Night/Social Hour • Project Elevate (Social Justice Advocacy)  
ANNUAL EVENTS: Kwanzaa Celebration • Anniversary Fundraiser • Black Gay 
Men’s Wellness Month • The Black Party • Umoja Three-Day Empowerment 
Retreat • National Black HIV/AIDS Awareness Day • Pre-Pride Celebration  

Programs & 
Services

Annual Events

inthemeantimemen
.org


