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Statement from
the Founder

We Are
Black Gay Men

By Jeffrey C. King

I

n The Meantime (ITMT) has
been leading the fight for
Black gay men for more than
13 years and counting.
In The Meantime remains committed to standing in the gaps and
being fully integrated at every level
of our community. Over the past
eight years ITMT has ramped up
its efforts to outreach and provide
quality programming for younger
Black gay, same gender loving
and bisexual men in Los Angeles
County.
In The Meantime reaches
more Black gay and young Black
gay men than any other organization in the state of California. It is
one of the leading organizations
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run by and for Black gay, same
gender loving, and bisexual men in
the entire nation.
We have direct contact with
more than 3,500 men each year
through various In The Meantime
programs and activities. In 2012
we tested 1700
people for HIV
in Los Angeles
County. Over 80%
were young Black
gay men.
In the Meantime has trained
and employed
more than 20
young Black gay
men between the
ages of 18-29.
Currently three-

quarters of our staff are in that
same age range.
In The Meantime reaches
thousands of local community
members—both straight and gay—
through our billboard and social
marketing efforts. Recently we
staged a press conference and protest in South Los Angeles to launch
our X-Homophpbia campaign.
Working closely with AIDS Healthcare Foundation, this campaign is
going national.
Working closely with local
club owners and promoters, ITMT
reaches thousands of men every
week through on-site distribution of
educational materials and one-onone encounters. The brothers in LA
love to party and so you’ll always
find In The Meantime in the house
and our mobile HIV testing unit
close by.
In The Meantime strategically
engages men from every
demographic and social sub-group
of the Black gay male community.
For instance, working closely with
the organization, Gentlemen’s
Gentlemen, In The Meantime
was the first local agency to fully

embrace the House and Ball
community.

I

TMT has set an example for
other local agencies to follow.
Black gay men benefit because
they finally have agencies stepping
up to the plate to do better and be
better for individals in need and
for the good of the community as
a whole. ITMT has always had a
focus on younger Black gay men.
Now other agencies are beginning
to focus on young brothers as well.
Our wellness activities embrace social outlets—and yes, that
means clubs and parties—with
a wholistic message that challenges Black gay men to maintain
our physical, spiritual, mental and
emotional well being. Routine HIV
counseling and testing is also a
part of that holistic paradigm.
ITMT will be working even
closer with the Los Angeles club
and social scene in the upcoming
months. Stay tuned. The Best is yet
to come.

Jeffrey C. King is Founder and
Executive Director of In The Meantime
Men’s Group, Inc.
Spring 2013
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Joshua Pilgrim
“If I like it, then others
might like it, too”

By Carl Highshaw

I

f you are a young, Black, gay
man who spends time in the
Los Angeles club scene, then
you have probably been to an
event organized by J. Pilgrim
Productions. Josh Pilgrim is one of
the hottest club promoters in Los
Angeles, and he prides himself
on providing quality entertainment
opportunities for the urban gay
crowd. In The Meantime had the
chance to chat with Josh about his
vision for entertainment nightlife
and to get a better understanding
of what motivates him to do what
he does.
A native of the Bay Area, Josh
has been in Los Angeles since
2001. He began to really develop
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as a club promoter after first
starting to host house parties.
“I felt like I could provide the
community with something of
quality,” he says.
His philosophy for business is
to approach it from his individual
perspective, “as a consumer first.
If I like it, then others might like it,
too,” he says.
This 35-year-old, single father
of a 15-year-old son is focused and
determined. His drive to fulfill his
vision is intense, and there is no
doubt he will continue to succeed.
Josh explains that as a club
promoter he has tapped into an
audience that has changed over
the years. He said things are
different in LA than the Bay Area.
“Up north, the nightlife is a little

more grimy and street because that
is what the people want. Here in
LA, young partygoers are looking
for something more upscale that
has an image-conscious vibe to it.
It’s all about Hollywood and being
fabulous,” he says. Josh recognizes
that young, Black, Gay men want to
party in “an atmosphere that looks
and feels like this is where the stars
party, too.”
Josh explains that his
audience not only enjoys partying
with people
that look like
themselves,
but also with
people who
may not; and
he adds that
the diversity
of women
adds to the
experience
he wants to
provide.
J. Pilgrim
Production
events have
a dress code.
While it is
somewhat
flexible, the
intent is to
help reinforce
the concept that attendees are
partying at someplace nice.
“These things matter to
how people perceive their
experience, and it also influences
behavior,” according to Josh. “I’ve
experienced a few small incidents
that can distract from the quality
experience I want to provide,
and I work really hard with club
owners to make sure the quality is
consistently high.”
Josh aims to develop his
clientele to eventually open his own

nightclub in the West Hollywood
or Hollywood area. His work
with other club owners has been
good for the J. Pilgrim brand, but
in Josh’s words, “I want to take
this to the next level with my own
establishment.”

P

erhaps, part of Josh’s drive
for success is also his son.
As a young father, he is an
active parent. He explains that his
duties producing nightlife events
actually help
him to be a
more present
father for his
son.
“The
good thing
is that since
most of
my work
happens at
night, I am
free during
the daytime.
I can make
it to parent/
teacher
conferences
at school,
and I am
present
during the
awake hours,” he says.
It’s clear that Josh is a
hardworking entrepreneur with an
entertainment brand that is on the
rise. If you haven’t made it to a J.
Pilgrim event, I encourage you to
do so. It’s a high-quality experience
not to be missed.

Carl Highshaw deputy director of
program and services at In The
Meantime Men’s Group, Inc. Joshua
Pilgrim is the creator of J. Pilgrim
Productions and can be reached at
www.facebook.com/JPilgrimLA
Spring 2013
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Saving Our Own
Lives Now!
In The Meantime Launches
X-Homophobia Campaign

By Kai M. Green

A

ccording to statistics on HIV/
AIDS diagnoses and deaths
from the Centers for Disease
and Prevention:
• At some point in their lifetimes, an estimated 1 in 16 Black
men and 1 in 32 Black women will
be diagnosed with HIV infection.
• In 2010, an estimated 16,188
Blacks were diagnosed with AIDS,
a number that has remained
relatively stable since 2007.
• By the end of 2009, an
estimated 250,745 Blacks with a
diagnosis of AIDS had died in the
United States.
While Black Americans make
up only 14% of the U.S. population,
we account for
44% of all new HIV
infections. Sit with
these numbers.
Look at these facts.
Now imagine the
real people these
numbers represent.
What would our
communities look
like today if we
hadn’t lost so many
of our people, our
poets, our scholars,
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our griots, our preachers, our
business people, our families?
Something must be done
and it must be done now! We
have to come together as Black
people and save ourselves. This
is what In The Meantime Men’s
Group (ITMT) did when it launched
its X-Homophobia campaign
on National Black HIV/AIDS
Awareness Day, February 7, 2013.

X

-Homophobia asks
community members to take
a pledge to help eradicate
homophobia in our communities
because it is homophobia, racism,
sexism and classism—both
internalized and externalized—that
affect our high infection rates. We

must fight this as
a people. We must
come together as a
Black community,
as a people of
color community,
as an economically
disenfranchised
community, as a
queer community.
We must begin to
honor and respect
all of the parts that
create us.
We can no
longer be okay with
our churches—the
places that many of
us go for spiritual
grounding—if they reinforce
notions of us being subhuman, not
worthy of life, but instead deserving
of death and disease. We can
no longer stand by and be silent
witnesses to these injustices. If our
community pillars do not accept us,
then we must build and create our
own spaces right here. We must
learn to first love ourselves right
here and right now in the open as
Black LGBTQ people.
We work against a lot of
images and messages that tell us
we aren’t right. We internalize those
things and start to believe that we

Log on to
inthemeantimemen.org
to take the pledge

are not right, but also not worthy of
life—a good life. We must go into
our own hearts and change this.
We must get out in the streets and
change this.
This is what ITMT did on
February 7. We gathered together
on the corner of Vernon and
Crenshaw for a peaceful protest
march and press conference
followed by HIV testing and
condom distribution along
Crenshaw.
In the heart of Black Los
Angeles we said to ourselves,
to our community, and to those
outside of our
community: We
are going to fight
this!
Kai M. Green is a
spoken word poet
and filmmaker. A
Ph.D. candidate
at the University of
Southern California,
Kai is currently writing his dissertation
on Black LGBT lives
in Los Angeles.
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Brandon Anthony
A Movement in
and of Himself

By Jeffrey C. King

B

randon Anthony is one busy
young brother. I got lucky
and was able to catch up
with this LA mover and shaker via
cell as he was in the middle of an
afternoon mani-pedi. Anthony,
AKA Wylik, is the founder of the
Socialite House. He is a movement
in and of himself.
This 25-year-old New Orleansborn, lean, mean party machine
has made LA his home for the past
four years and counting. Anthony
is an aspiring actor who has been
interested in the field of television
and film for as long as he can
remember. He sees a future in
acting and ultimately producing film
and television.
“As young Black actors
we sometimes limit ourselves
to certain roles,” he says. “I’m
interested in playing the leading
man. I would prefer to play positive
roles rather than stereotypical
Black male roles for film. I admire
actors like Laurence Fishburne,
because he plays a variety of roles.
He has mad skills and is believable
no matter what role he plays.”
Anthony believes that things
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have changed to the extent Black
men are able to play leading roles
and avoid being typecast.
“There seems to be a lot of
opportunity in the area of film for
actors in general,” he says, “but on
the flip side, television has been
disrupted by the onset of reality
shows. There are more females on
TV than Black actors.”
Juggling his passion for acting
by day and his money-maker
promoting by night, Anthony is able
to find a balance between passion
and financial security.
“LA ain’t cheap,” he says. He
admits to being a homebody who
is newly single and—although he
says that he’s not looking—he is
“available.” He describes himself
as attractive and suggests that
his party promoter status gives
him access to some of LA’s finest.
Anthony is committed to not settling
for just any cute face or sexy body.
“My grandmother told me to
be the person you want to be with,”
he recalls. “I don’t really have
a type. I don’t have a particular
size or personality. But my
perfect guy must be independent,
family-oriented and mentally
and physically fit. Okay, I do like
Spring 2013
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that preppy brother with a hood
undertone.”

A

nthony has strong opinions
about the LA nightlife and, in
particular, the LA gay social
scene. He sees LA as a perfect
place to showcase the glitz and
glamor of Hollywood. He found the
scene to be a big disappointment.
“I was here for a year before
jumping into the nightlife. After
living in New York, Atlanta, Chicago
and New Orleans, coming to LA
was very different,” Anthony says.
“Cali doesn’t have a nightlife scene
like other places, where there are
a lot more options. In other places,
venues tend to stay open until 5
a.m. and, unlike LA gay people,
gay people elsewhere like to spend
money.”
But he has risen to the
challenge.
“I have repackaged the
LA nightlife image,” he says. “I
have created more and better
opportunities for quality events.
I wanted to bring the life of other
cities to LA. I never wanted to be
an actor waiting tables. I wanted to
take charge and to be the boss.”
Anthony understands firsthand the traps and challenges of
being young. He talks about the
power of peer pressure and the
desire to be accepted and a part of
something no matter what.
“As a young person I was
closely connected with the Ball
scene,” he says. “I was popular.
I walked face and pretty boy
realness. I made a name for myself
on the national platform. I stopped
walking balls because most of the
people in the scene seemed to be
too focused on self-image rather
than success or improving their
quality of life. Today, you see a lot
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of drug use. The kids are ‘poppin’
mollies [MDMA]’ and I don’t think
that cocaine will ever go away.”
Anthony shared more about
the audience he caters to and the
future of his brand. This rising LA
star has already begun charting out
the next level of his enterprise. He
prides himself on staying focused
and not competing. His key to
success is centered in the concept
of positive quality over quantity.
“As I mature, I see that my
peers are looking for something
different,” he says. “I don’t cater
to the rowdy crowd and I invest
a lot in security. My audience is
23-31, established, urban LA. My
parties are unique and well thought
out. There is always a theme. The
music is on point, and we attract
the A-list, both expected and
unexpected. I have featured and
hosted numerous celebrities. We’ve
got whatever you want.”
Anthony plans to expand
his brand to reach a broader and
more diverse audience. He sees
an opening to cater to the industry
community as well as LA’s grown
and sexy.

A

nthony, who had been
sitting in the salon chair
during the entire interview,
was now ready for his manicure
and had to free his hands for the
second phase of his pampering
session. He closed our chat with
the following: “Whatever you do, do
it with confidence and never allow
anyone to tell you that it’s not right.”

Jeffrey C. King is Founder and
Executive Director of In The Meantime
Men’s Group, Inc. Brandon Anthony
can be reached at : brandonanthony@
thesocialitehouse.com, www.
thesocialitehouse.com or facebook.
com/socialitehouse
Spring 2013
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In The Meantime

Programs and Services
Social Support
Services

in partnership with the Department
of Public Health and the Centers for
Disease Control and Prevention.

Brothers Reaching Brothers
Brothers Reaching Brothers
is a long-standing open social
discussion support group and
forum designed for men of all ages.
This weekly meeting is host to a
variety of topics, community and
cultural activities that specifically
address the wellness needs of
Black gay, SGL and bisexual men
in Los Angeles County.

The NIA Project
The NIA Project is a homegrown HIV/AIDS health education
and risk reduction intervention
designed specifically for Black
gay, SGL and bisexual men of all
ages. NIA means “purpose” in
Swahili as this program highlights
the importance of Black men taking
control and responsibility for their
lives.

Throw It In The Bag
Throw It In The Bag is an open
social discussion support group
for young men, ages 18-29. This
open forum provides a safe and
supportive environment for young
Black gay men to congregate and
engage in positive, social and
educational exchange.

In The Meantime Get Tested
In The Meantime Get Tested
is a unique mobile HIV testing
initiative that provides targeted
rapid HIV counseling and testing
services to Black men in South
Los Angeles and the surrounding
areas. The program is made
available seven days per week,
during peak hours, all in an effort
to be accessible to the community
when and where most needed.

Health Education Risk
Reduction
MyLife MyStyle Research
Evaluation
Mylife Mystyle is a homegrown HIV prevention intervention
designed to engage, educate
and empower Black gay, SGL
and bisexual men, ages 18-29
in an effort to reduce sexual risk
behavior and the spread of HIV/
AIDS. This comprehensive effort is
14

|

Message

|

Spring 2013

Wellness/Empowerment
Initiatives
Wellness for Life Black Gay
Men’s Wellness Month
Wellness for Life is a monthlong health initiative that focuses on
the wellness needs of Black gay,
SGL and bisexual men including
mental health, HIV, cancer,

diabetes and other health-related
concerns. This series brings
together health care professionals
and men from the local Los
Angeles community in an effort to
educate, empower and link men to
needed services.
Umoja Retreat
This annual three-day
empowerment retreat affords men
of all ages an opportunity to bond,
learn and heal. Participants travel
to a local campsite to experience
the excellence of nature. Men
participate in workshops, hiking,
yoga and meditation activities as
they develop life-long friendships
and expand their support networks.

Social Justice/
Community Mobilization
Canvas HIV LA
Canvas HIV LA is a walking
tour of Long Beach, Compton,
Watts, Inglewood and South Los
Angeles during which volunteers
share HIV/AIDS information that
highlights its impact on African
Americans in Los Angeles County.
Held each year on National
Black HIV/AIDS Awareness Day,
volunteers offer referrals to HIV
counseling and testing services in
the area.
HIV Awareness and AntiHomophobia Campaign
In The Meantime’s HIV
awareness and anti-homophobia
billboard campaigns bring
attention to the deep-seated issues
related to HIV/AIDS in the Black
community. These campaigns
link community members to
educational, testing and treatment
resources. The expanded anti-

homophobia campaign focuses
specifically on homophobia and
stigma associated with gay identity.
Project Elevate
Project Elevate is a multi-level
approach designed to educate
and empower young Black gay
men with vital professional skills
and resources to enhance their
presence as leaders, community
advocates and political change
agents. Project Elevate offers
educational, skills-based and
experiential learning activities
to young Black inner-city gay
men about the local and national
political system and how they
can collectively impact social
change while helping to educate
and empower members of their
perspective peer groups.

Community Cultural
Activities
Elders Circle
In The Meantime hosts a
monthly gathering for men, ages
50 and up. Elders from the Black
LGBT community congregate in a
safe and supportive environment
while building their individual and
collective support networks. In
addition to the monthly meetings,
the Elders Circle host an annual
forum designed to engage their
peers in an open dialogue with
the broader Black and LGBT
communities.
Kwanzaa Celebration
In The Meantime’s annual
Kwanzaa Celebration highlights the
seven principles of Kwanzaa and
engages the diverse segments of
the Los Angeles community in a
citywide community building effort.
Spring 2013
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Ebony Lane
Iconic
Realness
By Ivan Daniel III

I

t’s a beautiful March day in
sunny California, and I agree to
meet with fashion icon, makeup
artist, entertainer and club entrepreneur, Ebony Lane. The setting is
the Baldwin Hills Mall where Ebony
Lane has worked for many years
and has built an empire.
We sit in Bling by Bouvier, the
store where she helps to promote
shiny accessories to women of all
backgrounds. Ebony is iconic—
and the Baldwin Hills Mall is her
platform—to guide, enhance and
embrace beauty.
She looks legendary and
amazing in a summer-weight black
leather hot pants ensemble, fishnet
stockings, and fierce ”artsy“ blackand-white-striped 10-inch platform
heels. Makeup done. Hair done. Go
Ebony!
Hey, Ms. Lane. What are you
currently doing?
I work for Color me Beautiful
as an international makeup artist
and training director.
Is it fulfilling or a means to
survive?
It is my life and enjoyment. I
have been in this mall for 35 years,
and I don’t do anything that I don’t
want to. It’s not about survival, it’s
who I am.
Is Ebony Lane your legal name?
No it’s my stage name.
Describe an average day in the
life of Ebony Lane.
I say to myself: “It’s a
beautiful day full of opportunities.”
I enjoy life. I enjoy every day. My
happiness is all day every day.
What about the showgirl Ebony
Lane?

16
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I am always on stage
everywhere I go and manufactured
by me being me—all day every day.
How do you identify yourself to
the world?
I identify myself as a person
without labels. I don’t identify with
labels.
How did you come to believe
you were better off as a
transgender?
Survival instinct.
How do you view the Black
“mainstream” community?
It needs more knowledge about
differences. Hopefully I am viewed
as a teacher to Black America as I
live the life of the lady I am.
How do you navigate through
the LA community as a
transgender?
It takes a belief in oneself, and
everyone is not blessed to have this
torch! My path and journey in this
life is given to me by a higher power.
It is my destiny. I accept it and wear
it proudly for my Black gay community. It’s my gift to the world.
Are you a top or a bottom?
I started out as a top, and
as I progress though life I am not
currently sexually active.
How do you feel about the House
and Ball community?
I live for the House and
Ball community. That is the new
community within the Black gay
community.
How do you feel about getting
older? Aging?
I love it. It just gets better. I
love and embrace it.
Spring 2013
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Ms. Lane, how do you come up
with your famous and legendary
quotes?
“Sabotage.” I made up at
the Catch One Disco at my drag
show. A young lady hid the other
performer’s shoes, so she could not
come on stage. “Sabotage!” That
is how “Sabotage” came about.
”Video Video.” It just manufactures
in me, and I say what I feel at the
time. In the Ball scene I get inspired
through watching them perform.
How do you stay relevant?
Current? Active?
I have to be aware of what is
going on around me. I genuinely
criticize myself and make the
appropriate changes. Just look
around you to make a change and
stay engaged.
What is your diet and exercise
routine?
The “New Bitch” diet. I learned
this way of eating from the “new”
kids. One meal a day, in the
morning or at night.
Have you attained all your
dreams and goals?
I have, and I still am working to
get more accomplished.

|

How do you feel about the
nightlife in Los Angeles?
People seem so consumed with
the promoter and the promoter’s
personal business. We are not
supporting the promoter. We are
actually supporting our nightlife.
People can support our community
in ways that ensure we can continue
having our own parties. Our nightlife
should not be dictated by others
who really are not concerned about
us as a Black gay community.
How has it changed?
Nightlife has changed with
technology. People are in clubs
texting, without really communicating and socializing face-to-face.
Usually they’re texting friends and
rating the party before the crowd
gets to the party.
Are you courageous?
I am gay and proud of being
gay. I am not trying to be a woman.
I represent the gay community!

What are your desires for the
Black gay community?
To embrace who they are. To
embrace individuality and sexuality.

What is your message to young
folks?
There is nothing the matter
with falling down or falling off. It’s
a fact that children also fall down,
and they learn to get back up.
Things happen and we must look
at all situations in life as growth
opportunities. Learn to better
yourself from drugs, stealing,
prostitution and going to jail. Learn
from the experience, and better
yourself. When you know better,
you do better.

What would you like to see the
Black gay community achieve?

Longtime club promoter Ivan Daniel III
is CEO of Ivan Daniel Productions.

What are your current dreams?
To get the gay community back
to where it should be—more social
and interactive and communicating.
Not texting and being distracted by
the phone—and drama!

18

To love themselves and realize
that the gift of being gay is given to
them. They should embrace it.
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LA Party Scene
Catch One

www.jewelscatchone.com

JPilgrimLA

www.facebook.com/JPilgrimLA

The Socialite House

www.thesocialitehouse.com

Ivan Daniel Productions

www.facebook.com/ivan.i.daniel.9

High Society

www.highsocietyla.com

Body Boyz United

www.bodyboyzunited.com

Seduction Saturdays
www.clubseductionla.com
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Whoops,

There It Is
40 Years and
Strong

20
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By C. Jerome Woods

S

outh of Wilshire Blvd.,
abutting Lafayette Square,
north of the Santa Monica
Freeway and west of Arlington Ave.
stands a landmark and a lady. One
takes up half a block. The other,
at 5 feet 4 inches and around 130
pounds, navigates through and
supports most of Los
Angeles. Both turn
heads and make
history. The Catch
One Night Club is
pushing 40 and is
celebrating with you
in mind.
Jewel ThaisWilliams, Catch One
owner and archetype,
is providing
a sumptuous
selection of club and
pageantry May 24-27 in our city of
angels. You will be left salivating
with tongue wagging!
One of the nation’s oldest
LGBT nightclubs and the oldest
continuously running Black LGBT
clubs, the Catch One has seen
its share of action. Getting its
start in a racist Los Angeles that
did not want it to win nor prosper,
it has navigated through police
harassment, criminal arson,
economical letdown, generational
shade and condescending
disregard to ascend like the
Phoenix.
“All are welcome to ‘catch
one’ at 4067 W. Pico Blvd.,” as
helping-hand Avery blurted out four
decades ago. The name stuck.
Over the years The Catch has
become the nest for lovers, mic
for sages, platform for politicians,
party place for revelers. It is a place
for pioneers to trail blaze, artists to

create, movies to be made, fashion
icons to promenade, music legends
to rock the house and movers and
shakers to move and shake for
causes and community.
“Last night a DJ and Jewel
saved my life.” It’s a time-worn
rooting in truth. Testimonies
abound about coming out, finding
a love, running into someone

who wasn’t supposed to be there,
getting a play staged, starting a
singing group, hearing some of
the best music ever, and getting
guidance about what to do to better
our lives as Black LGBT people,
neighbors, and human beings.
Though recently shedding
her locks for a shorter coif, Jewel
stands at the helm like Nijel Binns’
16-foot bronze sculpture, “Mother
of Humanity.” Tongue and mind
as sharp as an eagle’s beak or
21st-century laser, she can slice
and dice, but also deliver words
of comfort. She uplifts spirits,
resolves conflict, feeds fare,
serves as muse and mentor. Jewel
has no problem sharing humility,
spreading resources, nor raising
consciousness among staff, friends
or patrons.
How can one person be so
many things to so many and be in
so many places at one time?
Spring 2013
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A

rriving from the San Diego
area, Jewel settled into
Los Angeles society with a
strong family background, a good
work ethic, an eye for enterprise,
a desire to make a difference and
a passion to create change. In
time, she opened Catch One as a
sanctuary for persons of color. It
was a place where disrespect was
not allowed and three pieces of
picture ID were not required.
“Mother Jewel” was one of
the first to fund medical and social
service entities seeking ways to
sustain people of color who were
without resources for food, shelter,
access to medical services or
answers about HIV/AIDS. Long
before Prop 8, she and Rue, her
partner of 24 years, challenged the
status quo and committed to each
other in a ceremony that literally
stopped traffic in the city. The event
made the cover of Lesbian News
and was a top story elsewhere in
the media.
Jewel became a Minority AIDS
Project board member, lesbian
and civil rights advocate, business
role model, party planner and
employer for gays and straights.
She provided meeting space for
those conquering addiction and
set up platforms for promoters
and performance divas. She
established the fish market on
south Pico, a vegan restaurant, a
center for Eastern medicine and
a plethora of other services at the
Village Health Foundation.
She was the driving force
behind “1000 Black LGBT March
for MLK: Pieces of the Dream
Fulfilled,” a unity coalition in the
2013 Kingdom Day Parade. In
addition, she leases space to
organizations like In The Meantime
Men’s Group.
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In The Meantime

Get Tested
Rapid/Confidential
HIV Testing

(Results available in 20 minutes)
Countless collaborations,
awards, celebrities, and outreach
have brought us to this time and
day, to our foundation, to our roots.
Forty years at Jewel’s Catch One
has brought us to reality. Celebrate
and honor a leader, a legend, and
icon, a lady and her legacy May
24-27, 2013. Activities include an
opening welcome with live R&B
and a surprise celebrity, a pictoral
retrospective paying homage to 40
years of Catch One and a banquet
at the LAX Hilton. In addition, there
will be parties galore, from retro to
hip hop—at The Catch, of course.
So bring yo boiz, bling, bustier
and best behavior. Bring your halos
and halters, platforms and phat. Put
on skinny jeans or stretch leggings.
Serve face and stilettos, business
cards and bulge, queens and
query. Most of all, bring memories
past and room for more. Bring it!
C. Jerome Woods is a published
poet, author and founding director of
the Black LGBT Project. He can be
reached at Box 18625, Los Angeles,
CA 90018. Jewel Thais-Williams can
be reached at jewelscatchone.com,
facebook.com/thecatchone or 323734-8849.

Call for specific times and locations

818-441-1216

In The Meantime Central
4067 W. Pico Blvd., Los Angeles, CA 90019

323-733-4868

In The Meantime @ Adams
(Carl Bean House)
2146 West Adams Blvd., Los Angeles, CA 90018

InTheMeantimeMen.org
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Breakdown
to Breakthrough

Ivan Daniel

By Carla Simone

A

mbience, panache, creating memories,
experiences that leave an indelible mark in
time, this is what Ivan Daniel is best known
for, the set up man inside the insatiable L.A.
nightlife scene. For Daniel, it was all about the
party scene, decadent and cool and the feel of
connection. The ultimate hype man, seasoned,
old school with an edge, exuding flavor
with class extraordinaire. Daniel
has worn many hats, but lately,
baseball hats and chillin’,
writing, and creating. Getting
off the proverbial merry-goround, when it’s spinning
fast and life becomes a
blur, is hard, especially
when you’re used
to the pace and
even like it, no,
love it. That’s
how a public
figure, club
promoter and
L’Oreal sales
manager
Ivan D
rolled—no,
crashed—and
gratefully
bumped
back into
himself.
Daniel got
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reacquainted with himself the hard
way, and it wasn’t pretty.
It’s difficult to stop and smell
the roses when there isn’t the
option, or so Daniel thought.
Raising his sons, taking care of his
grandmother, keeping the party
live, precisely working to reinvent
and rejuvenate the LA nightclub
scene, managing SoftSheenCarson’s West Coast operations
in the height of an economic
downturn, while jetting from
South Beach to promote,
then off to New York for a
national sales meetings,
and yet another sales
award, accolades.
What happens
when your plate is
full and the scales
are tipped? Add
romance, a bit
of perceived
deception, an
inflated ego, and
scorned love and
Ivan Daniel had the
“perfect storm”
for an overindulgent recipe
of escapism
and other

unmentionable recklessness. Ivan
Daniel took his party creations
in a whole other direction, like
360! Breakdown central was his
new M.O. On the surface, it was
operation “keep it together,” a
shopping spree at Neiman Marcus,
a ride down the coast with friends,
dinner parties with LA’s hotties.
But somewhere between the jetsetting, cling-ons, and the pressure
to perform, look good, and have a
love life, a major disconnect was
eminent.
“I have come to realize that we
are all important people. I do my
best not to discriminate and treat
all people fairly. I treat people as I
want to be treated, which produces
a certain compassionate nature.
I have a wealth of knowledge
about entertainment and love the
business of entertainment.”
The tides have yet again
changed for Daniel. From
breakdown to breakthrough to
Big Papa reinvented. Stay tuned!!
Cause We just wanna Funktion!
Carla Simone is an educator in Los
Angeles. She is also a writer and life
coach. Ivan Daniel III can be reached
at www.facebook.com/ivan.i.daniel.9
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Ebony Droke

The Making of a True Boss
“I do this because it needs to be
done the right way”
By Jeffrey C. King

Y

ou simply have to love
Ebony Droke. This quiet fire,
30-year-old Black lesbian
sister has a heart of gold. She
stands 5 feet 6 inches tall and
boldly represents her own brand of
dignity, while encouraging others to
do the same.
Although a bit understated
and chill in her demeanor, Ebony is
clear on who she is in the scheme
of things. She has evolved over
the years and fully embraces her
womanhood and everything that
comes along with it. This allows her
to embrace others who represent
differently. Ebony describes her
friends as unique and different.
They share a solid bond based on
trust and respect.
“People are always looking.
They are trying to see who you
really are and what you stand for,”
she says. “As a promoter, I know
that people are watching what I do,
so I try to lead by example.”
It is easy to see that Ebony
remains focused and not
consumed with the culture of ego
and diva-ism.
“I got started because I wanted
to do something that all people
could enjoy,” she says. “I do this
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because it needs to be done the
right way. I’m more behind the
scenes. I’m not a spotlight person
and the least likely of people to
jump in front of the camera. I love
the production aspect of the club
and party promotion scene.”
Ebony is currently in a relationship of more than a year with
someone she knew before they got
together. Her partner doesn’t go
out and is not a part of the LA party
scene. She is, however, extremely
supportive of Ebony’s work.
“Both of us have our own lives
and we are very different, she says.
“She knows me pretty well. She
knows that she can trust me when
I’m out there around other women
in the club. My personal and
professional lives are very different
from what I do on the club scene. I
work in real estate as a loan officer
for an independent broker. My
background is in accounting.”

E

bony works side-by-side with
Josh Pilgrim on one of her
club promotions. This type of
male and female duo is not always
seen in Los Angeles.
“I love working with Josh, my
business partner. Our relationship
has been one of the best that I’ve
had working in promotions. We are

a lot alike. It’s kind of funny that
both of us are behind-the-scenes
people,” she says.
Ebony keeps her focus on the
the crowd.
“I’m most concerned that
people are having a good time,”
she says. “I stay focused on the
functioning of the overall event. I’m
always looking at how we can engage all people, although the scene
can still be somewhat segregated.
If you set out with a good intention
to create a good party the people
will come. We have to see the big
picture when it comes to people
and how they choose to party.”
Ebony keeps busy with
several weekly club promotions in

Los Angeles and Las Vegas. She
is committed to staying focused on
her priorities in life, and admits that
she has learned a lot about people
over the past six years.
“As we get older, we have a
better sense of what we want out
of life,” she says. “You learn that
things may not always work out the
way you plan, but if you are willing
to communicate, then you will
always end up in the right place.
Communication is key.”
Jeffrey C. King is Founder and
Executive Director of In The Meantime
Men’s Group, Inc. Ebony Droke can
be contacted at heartinthecity.org,
highsocietyla.com or tombolswagg.
com.
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Information: www.catchone.org

